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To our Zistersin District 15:

How many times haveyou wonderedhow to get more exposurefor your club? Do you worry about
attendanceat events? Do you want more peoplein your community to know about your club and what
you do?

We hearthis alot from manyof you. Of coursewe know thatthereareclubswho getseriouscoveragen their
citiesandhavemanygreatsuccessesndwe hopethatyouwill sharethosebestpracticeswith others,
whenevemwe gatheri whetherat SpringWorkshopsFall Conferencesr conventions.

This manualis aneffort by a groupof Zontiansfrom District 15 who havejoinedtogetherto shareour best
practicesandideas.| t simpleandeasyto use.

Many thanksto DeniseKeipert,Lynne Reed Kathy Bardins,Gail JohnsonAdrienneMcCormick, Raquel
BooneandMelindaFrame for theirtime andeffortsto compilethis information.

Pleaseorint, pleaseuseandlet usknow whatyou think.
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WHY SOCIAL MEDIA?

These days, it isndét enough t o hiaysuedigdal storeflost exteeds f o
tosocial medimar ket ing sites | i ke Facebook and Twitter,
still doesndét have a Twitter account or a Facebo

up to speed (or risk falling behind youmapetition).

Still not convinced? Here are nine reasons social media marketing should top-gouisto

1.) You get to see your target market, up close and personal

2.) You can respond to problems immediately

3.) Your competition is Tweeting ard Facebooking like crazy

4.) People are receptive to your messages

5.) It will get you more sales (members)

6) You will find customers you didndt Kknow exi st et
7) Customers you didnoét know existed will find (al
8)l tde fre

9.) The social media marketing arena is (fairly) level playing field.

Simply put, social media marketing is part of doing business in the new millennium. Marketing with Facebook
has been hot for quite a while now, but recently more and coonpanies have been using Twitter for

mar keti ng. | f your business isnét already active
you could be missing out on sales opportunttigist now.
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SIX Reasons Why Your Zonta Club ShouldCreate a Facebook Page Today!

1. Your Facebook page can teach you more about your target audience.

Having a Facebook page for your club gives you a way to talk to and get direct feedback frésngghur
audienceThink of it like an ongoindocusgroup Your fans are there because they are aware of your
organization, and want to leammore. While they are certainly expecting to receive useful information from
your Facebook page, you can also be collecting useful information from them through their participation.

Facebook Isightsalso provide useful information about your fans and their interactions on your page. As a
microcosm of your target market, yotacebook fansantell you a lot about what they want through their
interaction, comments and feedback.

2. A Facebook page gives you a chance to "humanize" your club.

Social connections and genuine communication are integral parts of social media, and a Facebooiqage fo
organization gives you a unique opportunity to attach a face, name and personality to your brand. While your
Facebook page may be representative of your organization, it also allows you to show the human side of you
business through orm@one conersations, personal tidbits and Aousiness interaction.

Even if you automate parts of your social media activity, you can fit in a moderate amount of-tivespat
communication to create richer, more "human" relationships.

3. You can build a community on your Facebook page.

Facebook pages are excellent places to gather together your community, sponsors, donors, prospects and fe
provide reviews, share opinions, voice concerns and offer feedback. Ybuittha communityon your

Facebook page in a number of ways, including:

Posting useful, relevant and interesting links

Asking fans to contribute with comments

Organizing contests and promotions

Providing a place to leave reviews and other feedback
Offering incentives for activity on the page

=A =4 =4 =4 =4

If the Facebook page you create for your club successfully brings people together, you can develop a loyal
following that will continue to grow.

4. Facebook is good for search engine optimization (SEO).
Having a Facebook page for your organization can be an effective way to direct traffic to your club website


http://marketing.about.com/cs/brandmktg/a/target_market.htm
http://marketing.about.com/cs/brandmktg/a/target_market.htm
http://sbinformation.about.com/od/marketresearch/a/what-is-a-focus-group.htm
http://www.facebook.com/help/search/?q=insights
http://homebusiness.about.com/od/facebook/a/Getting-Facebook-Fans-to-Like-Your-Page.htm
http://sbinformation.about.com/od/ecommerce/tp/how-to-grow-your-facebook-page-community.htm
https://www.bing.com/images/search?q=social+media+clip+art&view=detailv2&&id=8E52890415CF1DA234D8C9696C626F5E16FEF504&selectedIndex=69&ccid=guBosrfX&simid=608018527928781597&thid=OIP.M82e068b2b7d790daa0d1df98740dfe8aH0

and/or blog. Your posts, links and other activity that argained on your public Facebook page can also give
you anSEOboost if they are indexedal search engines

With the speed of social media and new weight being added to information shared through social channels,
having a Facebook page that is filled with rich content that is relevant to your organization can help you boos
your searclengine rankings.

5. Your competition may already have a Facebook page.

| wouldn't recommend taking action in any area of your club simply because your competition is doing it.
However, when it comes tbcial medianot having a Facebook page or presence on other social networks can
cost you opportunities, especially if your competfitis using social media and using it well.

6. You can put your club in front of your community every day.
Perhaps one of the biggest benefits of having a Facebook page for your organization is the ability to have ste
updates, shared links and videasd other information appear in your fans' news feeds once they "like" your

page.

With more tharv50 million active Facebook useemn increasing number of consumers are using the ditelto
products, services and brands to solve their everyday problems. Facebook and other social networks make it
easy for potential/existing members, donors, and sponsors to find you. And when they do, they are often mor
likely to remember you/your brarathd share it with their own connections.

Ultimately, abranded Facebook pafm your club can be a powerful way to expand your reach and iecreas
awareness of your organization online.

HANG ON!'1 GOTTA
POST THIS oN

GWEAT
! MY WALL-

Early Facebook


http://onlinebusiness.about.com/b/2008/03/07/what-is-seo.htm
http://sbinfocanada.about.com/od/onlinebusiness/g/Search-Engine-Optimization.htm
http://sbinformation.about.com/od/marketingsales/a/what-not-to-do-when-using-social-media-for-business.htm
http://www.facebook.com/press/info.php?statistics
http://sbinformation.about.com/od/ecommerce/ss/how-to-create-custom-facebook-welcome-page.htm

Facebookéltds as EASY as 1, 2, 31

**mportant Note: You must have a personal Facebook page in order to have a Facebook
business/organization page so please follow the below steps to set up your persbaakbook page if you
dondt already have one.

How-To Steps for the IntermediateLevel Social Media User

How do | sign up for Facebook?
If you don't have a Facebook account, you can sign upnin a few steps:

1. Go towww.facebook.com

2. If you see the signup form, fill out your name, email address or phone number, password, birthday anc
gender. If you don't see the form, cli§ign Up, then fil out the form.

3. Click Sign Up.

Once you sign up, you'll need to confirm your email address or phone number. Facebook will send you either
email or a text message to help you confirm your account.

Get help if youdidn't receive a mobile confirmation codeif you didn't receive your confirmation emaiy
going towww.facebook.com/help/



https://www.facebook.com/help/188157731232424
https://www.facebook.com/
https://www.facebook.com/help/427064200647221
https://www.facebook.com/help/224320090914202
http://www.facebook.com/help/
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First You Cr awl é

How-To Steps for the BeginneiLevel Social Media User

Although you may not be a fan Bhceboolor a current Facebook usggu may want to learn to use have
been asked to use iThere are some great resources that give gooebgtefep instructions on how to get
started with and use Facebook. Please see below for the best resourceslfiedcoualthe web for you at the
end of this article.

Opening your Facebook Account

1.
2.

=

Go the Facebook web page facebook.com.

Fill out the brief sign up form asking for your First Name, Last Name (women usually list their maiden
and married names), email adss (twice), password (WRITE IT DOWN), Gender, and birth date.

Click the Sign Up button.

Decipher and type the words found on the security measure screen that appears (This proves you are
human and not a robot although some days you may not feelthiez ).

Once signed in, you will be asked to verify an email via a link sent to your email address.

Check your email for the verification link from Facebook and click it to verify your identity.

You will now be transported back to Facebook where you egmtio search for friends and create your
own profile (information about yourself).

Adding or changing your Facebook profile picture

SIS .

Log into your Facebook account

Click the Profile option from the right hand side of the screen
Hover on your profilgicture

Click the option that says add or change your picture

Click Browse to locate and upload a picture from your computer


http://www.facebook.com/

Uploading Pictures to your Facebook page
Note As with most computer functions, there are many ways to do this, but here Istlg &hgger route that
has stayed consistent through the changes Facebook has made in its existence.

©o NGOk WDNPE

Log into your Facebook account

Click the Profile option from the right hand side of the screen

Click Photos under your profile picture

Click the Upload Phims option at the top right of the screen

Click Select Photos button

Navigate to the folder containing the photos you want to upload

Click the photo one time (hold down the Ctrl key to select multiple photos)

Click Open

Fill out the little form that appesrasking you if you want to create a new album (group) for the photos
or add to an existing aloum, change who gets to see the photo, etc.

Creating a profile picture from an existing Facebook picture
When looking at a photo that you would like to use ag poofile picture, simply click thtake Profile
Picture option in the lower left of the screen and follow thesareen instructions.

Saving Facebook photos to your computer

HwbdPE

When viewing any photo on Facebook, click B@vnloadoption in the lower lefof the screen.
Choose a location to save the photo

Name the photo something that makes sense to you

Click Save

Setting the privacy options in your Facebook account

©o NGO WDNPRE

Log into your Facebook account

Click the Account option from the right hand side of theescre

Click Privacy settings

Click View Settings under the Connecting on Facebook heading

Choose whether Everyone, Friends of Friends or Friends Only can perform certain activities
Click Back to Privacy button

Click Custom option at the left

Click Customize 8ttings

Make changes to any and all settings on this screen that you would like to modify

Good online resources for learning more about Facebook

1
1
1

Click Help at the bottom right of any Facebook page
Facebook 10from LearnFree.org
eHow.com Facebook Video Series

How to permanently delete a Facebook Account
This information is from the Facebook Help Center:


http://www.gcflearnfree.org/facebook101
http://www.ehow.com/videos-on_108_use-facebook.html
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Al f you deactivate your account Atcountrpageybueprofil®and c t i
all information associated with it are immediately made inaccessible to other FacebooWiseithis means

is that you effectively disappear from the Facebook service. However, if you want to reactivate at some point
we do save your profile information (friends, photos, interests, etc.), and your account will look just the way it
did when yowleactivated if you decide to reactivate it. Many users deactivate their accounts for temporary
reasons and expect their information to be there

As mentioned above, deactivating your account does not delete any information, only hides it. If you want to
permanently delete your account and all the content associated with it, you need to first log back into your
Facebook account, then use this l{hkp://www.facebook.com/help/contact.php?show_form=delete_adcount
to request accouleletion.

How To Create a Facebok Business/Organization Page

**important note: you must have a personal Facebook page in order to haaeedb&ok business/organization
page.

Step 1: Choose a Classification.

To begin, navigate tbttps://www.facebook.com/pages/create.phplhis page will showcase six different
classifications to choose from:

Local Business or Place

Company, Organization, or Institution
Brand orProduct

Artist, Bandor Public Figure
Entertainment

Cause or Community

oOuhsWNE

Each of these classifications provides more relevant fields for your desired Page.


http://www.facebook.com/editaccount.php
http://www.facebook.com/help/contact.php?show_form=delete_account
https://www.facebook.com/pages/create.php
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Local Business Company, Org,
or Place or Institution
- About - Address - Founded - Address - About - Founded
- Hours - Price Range - Mission - Products - Products - Awards
Contact Parking Awards
Artist, Band, or Entertainment Cause or
Public Figure Community

- Affiliation - Address - Release Date - Cause Type
- Birthday - Interests - About - Description
- Biography - Gender - Cause Groups

For this tutorial, we'll select the second option: company, organization, or institution. Adigrrggebur desired
classification, we'll be asked for an official name for our Business PMégeecommend carefully selecting
your name. Although Facebook allows you to change your name and &g it's a difficult and tedious
process.

Step 2: Complet®asic Information.
Facebook should automatically walk you through the following four basic sections to complete the fundament
aspects of your Page.

Finish "About" Section

The "about" sectiowill serve as the main-2 sentence description for yocwmpany. It will be on your main
page, so make it descriptive but succinct. Be sure to include a link to your company website as well. Also
ensure that this information differentiates your brand, making your page even more appealing to potential
followers.

This is also where you can select your unigue domain (that, as mentioned above, can only be changed once)

Upload Profile Picture

Next you'll be asked to upload a picture. This will serve as the main visual icon of your page, appearing in
search resultand alongside any comments you publish. While any perfectly square image will work, the
recommended size is 180 x 180 pixels.

Add to Favorites

Every individual Facebook user has a vertical navigation bar to the left of their News Feed. You can add your
Busness Page as a "Favorite" item hergimilar to bookmarking a web page in your web browsésr easy
access.

Reach More People

Facebook will prompt you to create an advertisement to draw attention to your Page. Whether employing pai
tactics is goart of your strategy or not, | recommend avoiding starting any ads at this-dtagye's no
compelling content on the Page yet that would convince them to ultimately "Like" your page.



12

Step 3: Understand the Admin Panel.

The basic skeleton of your Busiss Page is now live. Facebook will ask if you'd like to "Like" your Page.
Again, | recommend avoid doing so at the moment. This activity will appear in News Feeds obtlise y
connected to personalbn Facebook. Without any content on the Pageyam to save that organic Timeline
story for when you're really ready for people to view the Page.

In the top navigation, you'll see an option for "Settings."” Click that. Along the left side, a vertical navigation ba
with different sections should appe®e'll focus on three core ones now:

T Page Info: This is where you can add additional details about your business. This section will also
unveil different fields based on the classification you chose in Step 1.

T Notifications: This section allows you to cieenize when and how you'd like to receive Page alerts. Set
a frequency that fits your social media marketing schedule.

1 Page RolesWhether or not you'll be the main manager of the Page, there may be others at your
organization who need access to your Fao&lPage. Here, you can invite other colleagues to make
changes to your Pages. Some common use cases here include:

o A public relations manager who needs to respond to any delicate questions.
o A support representative who can assist those asking technésdiams.
o A designer tasked with uploading new photo creative to the Page.

Step 4: Populate Page With Content.

Now it's time to actually publish content to your Page andithate users to be a part of your growing
community Let's start with the basic content needed to get your Page kicking.

Posts

The rest of your Page will polate over time as you publish more updates. Facebook currently provides six
different posting options:

Plain text status
Photo with caption
Link with caption
Video with caption
Event page
Location checkn

oOuhrWNE

When posting on your page, just be sure to ussiaty of content. What images would your audience like to
see? What stats would they like to read? What links would they like to click? You can also click the little grey
arrow in the togright corner of each post and then click "Pin to Top" to moveobyeur posts to the top of

your Page's Timeline for seven dayse this feature for product announcements, business anniversaries, and
other major events pertinent to your brand.

Cover Photo

This is the large, horizontal image that spans the top of your Facebook Page. Typically, this is a branded ima
to hep attract people to your Page. The official photo dimensions are 851 x 315 pixels.


http://offers.hubspot.com/how-to-turn-facebook-fans-into-paying-customers
http://offers.hubspot.com/how-to-turn-facebook-fans-into-paying-customers
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Now that there's content on the Page, we can st a
users in the following cadence:

T First, invite col |l eague s oluitdsdnk inikaeactivityour page
T Second, invite supporters in your network. Encourage them to engage.
9 Third, invite customers. Wi th some activity n

With content published and users invited, you can go to the "Actiab in your Page's top navigation to
monitor how people are engaging with your Page and content.

Step 5: Measure Your Growth.

Finally, we need to measure our efforts to ensure we're making valuable marketing decisions on Facebook.
Fortunately, Facebodkas embedded in some decently helpful metrics for us to take advantage of. Simply clicl
the "Insights" option in the top navigation to see the following:

1 Overview: This tab shows a-@ay snapshot of your metrics such as Page Likes, post reach, and overall
engagement.

T Likes: This tab shows your overall fan growth and losses. If you're employing paid efforts, you'll be abl
to see the breakdown of paid versus organic growth.

1 Reach This tab highlights the raw number of people your Page is reaching eyely ylzu notice
spikes on a specific day, try credsecking what you posted that day to see if you can replicate that
reach.

T Visits: This tab indicates where on Facebook your viewers are coming from. You can see the differenc
in visits on Facebook Timieles, your information tab, reviews, and others.

And voila! You have a Facebook business page. Now go post interesting content and amass a loyal base of
and prospective new club members!

Learning how to use Facebdarkyouneverdfargete r i di ng
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How to Set Up a LinkedIn Organization Page & Why It Will Work for YOU

You all have heard about Facebookésome @dcialyou ma
networks out there however. If you or your club members are using a social network for pure business purpo:
chances are good that social network is LinkedIn, which has more than 150 million business users. A Linkedl
organization/business pageais excellent way to show a community of professionals what you and your Zonta
club can do, and it's an opportunity for free advertising that you shouldn't pass up.

Get Started

First you must sign up for a LinkedIn account. Don't worry about upgradingaim account; you don't need

that to start a company page, or even to do most things a business /organization should do on the social nety
Choose a password that you're comfortable handing out to other club members if they maintain your club pac
or change it if you already have a profile. This is the first screen you see when creating a company/organizati

page.

After entering the name of the
organization and your email address,

Company Pages offer public information about each company on LinkedIn. To add a Company you'|| find yourse|f on the Overview
Page, please enter the company name and your email address at this company. Only current

Add a Company

employees are eligible to create a Company Page page. Tc_) add data to this secti_otick
the Admin Toolsutton on the right
Company name: side of the page, and chodseit.

| Here, you'll enter your logo, your
description, your blog's RSS feed (if
Your email address at company: you have 0ne)1 and, most important’
your club/organization specities. If
you really want to narrow thierms
down, use the Google AdWords
Keyword suggestion tool to find key

of Caicel phrases for other service
organizations.

| 1verify that | am the official representative of this company and have the right to act on behalf
of my company in the creation of this page

For an example of a welluilt LinkedIn page, take a look at the one for GoodLife Fitness. This page does it
right, showing statistics about the size of the company and how many members belong to the club, combinec
with a short and welvritten descriptionCutting and pasting your entire 'About Us' section from your website

i snot recommended i f it's wordy. On Linkedl n, i f
GoodLi fe has done, youdll speak to your busy Lin


https://www.bing.com/images/search?q=funny+LinkedIn+pics&view=detailv2&&id=30FAD12513E87A7B2AD1B2D640D7B9C68933B37E&selectedIndex=15&ccid=4a0%2b/m7b&simid=607991495407504096&thid=OIP.Me1ad3efe6edb634b24637856c45a36b9o0
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Consider Products and Services

You can add products and services to your Y | e e
organi zationds page u

Services' tab, but you should add only your mos

popular items; you may want to send visitors to

your website (if you have one or to Zonta Step 1. Choose between a product or service
| nt er nsavebsite)road clioser look.

However, don't ignore this tab entirely (as many Would you like to add a product or service?
companies on LinkedIn do), since it helps fors

prospective members, donors and/or sponsors

find and understand your business.

Step 2. Select a category

LinkedIn lets you add videos, name an
organization conta, and insert lots of other
details. For example, you could call your service
"Service Organization in Iron Mountain,
Michigan," and assign the responsible contact.
The contact needs to have a LinkedIn profile to
participate, So encourage your club mersher
sign up if they haven't already. Add products an..

services to your company page to help potential clients find your organization.

Select a category that best fits your product/service

Choose category v |*

Step 3. Name your product or service

Product or Service name

Once youbve entered a product or service, Recom
customers/members/doo r s/ sponsors on Linkedln if they wonot
which will appear along with a link to their profile in the rigiand sidebar of your product or services page.

The 'Share' button lets interested people share your gsoalud.inkedIn, or on Twitter if they have added their
Twitter account to LinkedIn.

Ask Club Members to Add the Club/Organization Page to Their Profiles

Once you've created your club page, ask members to go back and edit their profiles so that the new club pag
appears. They can do so by clickiadit Profile and then clickindgedit beside their position at your club; once

they start typing the name of tbeganization, they can choose the club page. The benefit for you is that visitors
to their profile will be able to click over to your club's page.

You can add club members responsible for a certain product or service solely from the 'Products & Services'
tab. These are the only club members that visitors to your page will be able to view, unless they have your
members in their personal LinkedIn network.
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Post your own status updates.

Wolverine's products page is well done.
Companies > Wolverine World Wide
Products

Wolverine World Wide Products A I e

Fiter by. Al Products Sort by Network rocommendations

Hush Puppies
‘A s 1958 Hu 11 Product

Hush Puppies I

People that recommend Wolverine
s

Merrell

Although you can import your Twitter feed to post to your personal LinkedIn profile, you can't do that with a
company page. Keep in mind that only designated administrators can post on an organization/company page
from within LinkedIn. You're also barredoim updating a company/organization LinkedIn page with Hootsuite
unless you're a Hootsuite Enterprise customer, so small to midsize organizations must log in and post directl
their page each time they want to share an update. It is a bit morediraening approach, but it works and

does NOT have to become an overwhelming task.

Spread the Word with Groups and Answers
One of the better ways to network on LinkedIn is to join and participate in groups in your field. LinkedIn
Groups are probably the magiisefree place on the Internet to have a professional discussion. If you find no
groups relevant to your industry, start one.

If you have a question, you could ask it in a group or use LinkedIn Answers to get instant replies from anyone

on LinkedIn whowants to help. LinkedIn Answers is probably most handy for IT questions and other queries
for which people in your industry may not know the answer. And answering questions helps to establish you

an expert in your field.

Networking UP.
Style!

Beavers Hang Out

Theentire LinkedIn setup process should take your company no more than a few minutes to an hour or so, bt
the payoff in community exposure over the long term is well worth the effort.
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Twitter New User FAQs
What is Twitter?

Twitter is a service where usaremmunicate through the exchange of quick, frequent messages. People post
Tweets, which may contain photos, videos, links and up to 140 characters dhesd.messages are posted to
your profile, sent to youiollowers, and are searchable on Twitter reba

Do | need anything special to use it?

All you need to use Twitter is an internet connection or a mobile phone! Once you're in, begin finding and
following accounts whose Tweets interest you.

What's a Tweet?

A Tweet isany message posted to Twittgr to 140 characters of text. Once you've signed up, just type your
first Tweet in the update box. Characters are counted for you! Clickiketbutton to posthe updateo your
profile.

What’s happening?

Hello this is a sample tweet|

How do | find people to follow?

When you create an account, yaansearch for peoplby name or @usernameport friendsfrom other
networks,oi nvi te friends via email. Twitter wil!/ al so

How do | know who I'm following?

After you click the 'Follow' button on someone's profjleu're following them. See a list of people you're
following by clicking on thdollowing link on your profile page or on your home page's sidebar.

How do | know who is following me?

Twitter sends you an email when someone new follows you. Set ugnyalipreferenceso notify you when
you have a new follower. THEollowers' link on your profile page or home page's sidebar will also tell you
who is following you.

Who reads my updates?

Your followers read your Tweets. If your Tweets are public, anyoreernahs a search for a keyword in your
Tweet may be able to see that message. Your Tweets are public by default; if you're hesitant to have people
may not know read your updat@sptect your Tweetsd approve followers and keep your updates out of

seach.
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What are replies?

If a message begins with @username, meaning it was directed to another useepityisGick the Reply
button on another person's Tweet to reply to it. Please note that if your Tweets are protected, users who are |
following you will not see your replies or mentions.

What are Direct Messages?

Direct Messageare private messages sent from one Twitter user to other Twitter users; they do not appear in
public for anyone else to read. You can start a conversation with anyorfelietws you.

What is the difference between a reply and a Direct Message?

A replyis a public message sent regardless of feltnp. Anyone can view it (if your Tweets are public).
A Direct Messagés a private message, and can only be seen by the semtleitended recipients.

Can | edit a Tweet once I've posted it?

No, you cano6t edit a Tweet once you have posted

What's a Retweet (RT)?

A Retweets a Tweet that you forward to yourfolwe r s.  Si mi | amceloak a fAShar eo

Getting Started with Twitter
1. DISCOVER SOURCES: Find and follow others

|l td6s best to begi n follawing othernieresting ywitteryaccdunts ldookrfog businesses
you love, public service accounts, people you know, celebritieseves sources you read. To find people you
know, you can search for theiwitter hardle (similar to a username). Awliter handle starts with @.

2CHECK YOUR TIMELI NE: See whatodés happening

Messages from those you follow will show up in a readable streayowr Twitter homepage, called your

ATi meline.d Once youbdbve followed a few people, n
have a new page of information to read each timelgg in. Click links in othels Tweets to view articlg,
i mages or videos theyodve |inked to. Click hasht a

3. TAKE IT WITH YOU: Connect your mobile

One of the best things about Twitt emobilephortohat it 0
download a Twitter application to begin reading Tweets on the go. The app is free to download in your mobile
app store.

How to start tweeting:

1. BUILD A VOICE: Retweet, reply, react

Use existing information (other people's Tweets) on Twitter to find younmioe and show others what you
care aboutRetweetmessages you've found and love, or @r&pti your reaction to a Tweet you find
interesting.Tip: If you're a new user, others are more likely to find your messages if they are Retweets or
@replies.
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2. MENTION: Include others in your content

Once you're ready to begin authoring your own messages, comg&dgoningother users by their Twitter
username (preceded by the @ sign) in your Tweets. This can help you think of what to write, will draw more
eyesto your message, and can even start a new conversation.

3. GET FANCY: Explore advanced features

As you become more engaged on Twitter, others will begin to find and follow you. Once you're familiar with
Twitter basics, ¢ ons addamaed featunelsts, direchngessaghseatides. tear® s mo
how to includamagesor videosin your Tweets, or consider connecting your Twitter account to your

your blog, Facebook, owebsite.

The Twitter Glossary

@ - The @ sign is used to call out usenes in Tweets: "Hello @twitter!" People will use your @username to
mention you in Tweets, send you a message or link to your profile.

@username- A username is how you're identified on Twitter, and is always preceded immediately by the @
symbol. For instance, Katy Perry is @katyperry.

Alerts - Twitter Alerts enable public safety agencies to inform people during emergencies by highlighting
critical time-sensitive content with notifications and a unique look.

Bio - Your bio is a short (up to 160 characters) personal description that appears in your profile that serves to
characterize your persona on Twitter.

Block - If you block a Twitter user, thaiccount will be unable to follow you or add you to their Twitter lists,
and you will not receive a notification if they mention you in a Tweet.

Cashtag- A cashtag is a company ticker symbol preceded by the U.S. dollar sign, e.g. $TWTR. When you
click ona cashtag, you'll see other Tweets mentioning that same ticker symbol.

Deactivation - If you deactivate your account, it goes into a queue for permanent deletion from Twitter in 30
days. You may reactivate your account within the 30 day grace period.

Direct Messages Direct Messages are private messages sent from one Twitter user to another Twitter user.
You can use Direct Messages for @reone private conversations, or between groups of users.

Follow-Subscri bing to a Twitter account is called #nAf
to the user name or on their profile page to see their Tweets as soon as they post something new. Anyone or
Twitter can follow or unfollow anyone & at any time, with the exception of blocked accounts.

Follow(s) - A follow is the result of someone following your Twitter account. You can see how many follows
(or followers) you have from your Twitter profile.

Follower - A follower is another Twitteuser who has followed you to receive your Tweets in their Home
stream.

Geolocation, Geotagging Adding a location to your tweet (a geolocation or geotag) tells those who see your
Tweet where you were when you posted that Tweet.

# OR Hashtag- A hashtag isny word or phrase immediately preceded by the # symbol. When you click on a
hashtag, you'll see other Tweets containing the same keyword or topic.

Header photo- Your personal image that you upload, which appears at the top of your profile.
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Like (n.) - Liking a Tweet indicates that you appreciate it. You can find all of your likes by clicking the likes
tab on your profile.
Like (v.) - Tap the heart icon to like a Tweet and the author will see that you appreciate it.

List - From your own account, you careate a group list of other Twitter users by topic or interest (e.g., a list
of friends, coworkers, celebrities, athletes). Twitter lists also contain a timeline of Tweets from the specific
users that were added to the list, offering you a way to follolvigual accounts as a group on Twitter.

Mention - Mentioning other users in your Tweet by including the @ sign followed directly by their username is
called a fAimention. o0 Also refers to Tweets in whi

Pinned Tweets- You can pn a Tweet to the top of your profile page to keep something important to you above
the flow of timeordered Tweets.

Reply - A response to another user's Tweet that begins with the @username of the person you're replying to
known as a reply. Reply byicking the "reply" button next to the Tweet you'd like to respond to.

Retweet (n.), RT- A Tweet that you forward to your followers is known as a Retweet. Often used to pass alon
news or other valuable discoveries on Twitter, Retweets always retairabetjimbution.

Retweet (v.)- The act of sharing another user's Tweet to all of your followers by clicking on the Retweet
button.

Timeline - A timeline is a reatime stream of Tweets. Your Home stream, for instance, is where you see all the
Tweets shareby your friends and other people you follow.

Top Tweets- Tweets determined by a Twitter algorithm to be the most popular or resonant on Twitter at any
given time.

Trends - A Trend is a topic or hashtag determined algorithmically to be one of the npagapon Twitter at
that moment. You can choose to tailor Trends based on your location and who you follow.

Tweet (n.)- A Tweet may contain photos, videos, links and up to 140 characters of text.

Tweet (v.)- The act of sending a Tweet. Tweets get shawhwitter timelines or are embedded in websites
and blogs.

Twitter Polls - Twitter Polls allow you to weigh in on questions posed by other people on Twitter. You can
also easily create your own poll and see the results instantly.
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